To explore the relationship of augmented reality and hyperreal ‘joyful’ story maps with google maps and reality through smart phones in relation to Creative Maps but looking at the wider context too
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Within design, a designer makes selections of what to present, what message to show in a visual narrative. In the context of Cartography, Google made selections and simplifications of what data to present, what narrative they wanted to show you. This is a fictional representation, the story map as Sébastien Caquard puts it;

‘map is more interesting than the territory because it is an idealized simplification of a complex – and often depressing – reality. This resonates with the idea that in the postmodern world most of the time the hyper-real appears joyful beside the deterioration of the environment to which it refers (Westphal, 2007).’ Caquard, S 

This perspective that Caquard presents is adapted from Houellebecq, and he aptly paraphrases this notion that the maps Google have been producing are more interesting than the often depressing reality - the territory, 

‘Google Maps are more interesting than the territory’ Caquard, S

This I believe is highly relevant, true, and is no doubt a major contributing factor to the reasons as to why crowd sourcing’s uses of the google maps are popular. As users are given a ‘joyful’, simplified hyperreal canvas, to which they can attach their own experiences and personalise these maps with geo-tagging photos, videos and construct narratives that lead to joyful, positive perceptions of the environment. 

The way Google Maps are being accessed and the story maps are being constructed are evolving into being presented to the user not just through googles representation, but into that of Augmented Reality and smart phones being accessed whilst mobile. 

To understand augmented reality in the context of cartography it is useful and necessary to turn our attention to another understanding of the map and the territory separate to that of Houellebecq & Caquard, and that is of Baudrillard. 

"The map precedes the territory" is an often quoted line of Jean Baudrillard, a metaphor

used to describe the transcendence of signs from reflecting or mirroring the supposedly

real, to signs that bears no relation to reality whatsoever. They are simulacrums

(Baudrillard, 1995: 81; Baudrillard, 1994: 6). The image for all purposes of reality has

become the truth: it is hyper-real (Baudrillard, 1995: 80).

The use of augmented reality to access and construct these visual narratives is interesting and relates to Baudrillard because this is similar to what he predicted, and differs to Houellebecq. Houellebecq’s idea of the map is to present selections of reality, that construct into story maps. Baudrillard proposed that the map precedes the territory, saying it becomes reality itself, a simulacrum. This I believe is what augmented reality is fulfilling, that story maps constructed by people through crowd sourcing, such as the creative maps project (
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The use of these devices to access google maps is becoming common place, and I would like to research on how we understand maps and the ways we define their use through augmented reality. Is there a need for a physical manifestation of signs/objects from google maps vernacular to define it as real? Do these story maps appear joyful, and can we measure this joy as they’re experienced through augmented reality, looking into http
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Data such as live people, smells around that environment where augmented reality presentations are accessed. How is the narrative experienced? How will the territory and other people (beyond the user of the device), buildings in reality, interact & integrate with the use of augmented reality?

500 words not including quotes

Video Proposal

I would look to record data when following a user/set of users as they interact with the environment through the app directed by the facilitator. The augments/projections appended to reality to interact with would relate to the Creative Maps project, but look to set up further augments/projections through other projects that I’m producing such as one that views buildings appended to reality through augmented reality.

Firstly through the Creative Maps project record data through video, written and audio accounts of how users interact through social networking, each other, sense of direction actual direction with recording gps tracks, feelings & emotions, speed of discovery, their perception of smell & recall of their journey. Then potentially through other augmented reality projects. 

I would look to use data visualisation to situate this data into different contexts including geography and transform the data into communicable information organised through a live interactive webpage.

I’d look to create artworks, impressions, story maps that hint to a potential future hybridisation of story maps and augmented reality where the data recorded could be enhanced and interacted with in situ.

I would like to hybridise between data sets such as using size and colour to represent emotions responding to elements of the journey through moments in time on the gps track when varying emotions occurred. It would also be excellent to link the shape of the cartogram according to certain intensities in emotions data similar to the http
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This should reveal the level of how ‘joyful’ users are when engaging through the hyperreal augmented maps and how interesting the territories are from alongisde the users dialogues.

These varying visual outcomes from the data captured will evolve the narratives and potentially be reapplied to the augmentations. 

The outcomes will then be narrated in a mixture of live online screen shots and footage of users interacting & navigating augments.

Timescale

January - Finalising interfaces and functionality for iPhone app to be used with data from Creative Maps  

February - Planning Data Collection methods and choosing the area(s) to focus upon with regards to the Creative Maps Project. 

Sourcing candidates to participate with suitable hardware required.

March - Finishing/smoothing data collection methods and then starting Data Collection

April - Data Collection

May - Organising/Analysing data and creating new art forms proposed for understandings and interpretations

Beginning to form video presentation

June - Finalising video presentation and potential consumption methods through augmented reality
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